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Long time participant in the German creative industries.
Founder of Bliro X (1990) and BURO X Media Lab (2006).
Past clients include ARD, Deutsche Telekom, Munich Re.
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2006 was a great year for avatars.

Avatars started making front page news, empowered by
the fascination of the Second Life brand. Unfortunately,
the first wave of mass popularity did not last long.
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Looking back for a minute.

The media hysteria triggered by Second Life reached the

peak in Gartner's Hype Cycle in early 2007.

IN 2007, SL WAS HERE
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Looking back for a minute.

In Germany, most of the brands pionieering in 3D quit
within 12 or 18 months. Many of them dropped the idea
of the avatar or postponed it into the far future.

One exception will be talked about later.




Now, 2010 is a different story.

Digital 3D is coming from all sides. ,Avatar" is not the
synonym for an overvalued technology anymore, but the
name of the world's best-selling movie ever.







